
SEO for the SME 
 
 
The word Google is now a verb. The relevance of this grammatical oversight is that it 
demonstrates the extent to which the action of engaging an online search engine for 
information has become embedded in our daily lives. The good fortune for Google, as 
opposed to Yahoo and MSN, is that they have become the standard bearer and the go-
to site for online information. But whether you Google or not, the fact remains that there 
is an excellent chance that a great deal of the information you are getting, and the data 
you use to formulate a significant percentage of your buying decision making, is coming 
from online sources. And you’re not the only one. It’s all of us. And this means the 
search engines are now the gateway to big business.  
 
As with every major business revolution the Small and Medium Sized Enterprise (SME) 
plays a critical role in the acceptance and growth of the Internet. The indication of the 
prominence of the SME role can be seen in none other than Google and their quest for 
local search, allowing web searchers to focus their search on specific geographic areas. 
Were there not a huge number of SME websites, the need for such searches would be 
mute. It is the SME embrace of the Internet that makes these searches necessary of 
Google is to remain the center of the web, as it so aspires. 
 
In many ways the SME has been pushed out of the current web structure. The current 
ranking systems, based on relevancy and more importantly the purchase of key words, 
has limited the ability of the smaller business to gain prominent ranking in the listings. 
But insofar as most people are seeking companies close to their home or business, the 
searches limitations to large companies is a definite drawback.  
 
The SME needs to re-establish its presence on the Internet and maintain the central role 
in the web economy that it does in the economy at-large. There are 7 things Tudog 
believes needs to be done for this to be achieved. They are: 
 
1. Have a Great Website - there is no excuse any more for a lousy website. Sure, when 
the Internet first launched with all its frenzy there were companies demanding fortunes 
for websites. On the other extreme were the SMEs having their nephews in high school 
do their sites. The mid-ground is the answer. You don’t need to spend a fortune, but you 
do need an excellent site.  
 
2. Think in Terms of SEO from the Start – there is little sense in designing a site based 
on the creative whims of your graphic designer (even if he is your nephew). The purpose 
of the site is to draw and retain visitors. One of the ways you draw visitors is by being 
search engine friendly. Therefore, at the design stage, make certain you are not doing 
anything that may damage your attractiveness to the search engines. 
 
3. Know Your Industry’s Keywords - each industry has certain buzz words that inherent 
to itself. You need to know these words as they are the ones people will most likely use 
when they search your industry. If you have these words properly placed on your 
website, they will draw the attention of the search engines.  
 
4. Title Your Pages – the page title is one of the elements the search engines look at 
first, so if you have your pages titled you will draw attention. If your pages are untitled 
the search engines will not pick them up until they get to the level of the search that 



includes the elements you have incorporated into your site. So the more elements you 
incorporate, and the more of the critical elements you have – like page titles, the better 
you will organically rank. 
 
5. Use Different Meta Tags on Each Page – the meta tags are less important than page 
titles, but still can add to your position when taken cumulatively with the other SEO 
elements you are including on the website. The meta tags have been slightly out of favor 
with SEO professionals because the search engines have downgraded their importance 
somewhat due to abuse and misrepresentation. Nonetheless, the meta tags are a core 
component of good SEO practices. 
 
6. Embed Your Keywords – the keywords used in your industry, and the words used on 
your site should be the same. The idea is to use the keywords in the content of your 
website, so when the search engines rank according to relevancy, your site, with content 
matching the keywords, appears to be highly relevant (thereby ranking higher). 
 
7. Stick to One Topic Per Page – while not widely understood, and therefore not widely 
practiced, the focus on one topic per page helps with search engine ranking because it 
presents the information in a very organized manner, and does not require the search 
engine’s software to try to figure out what you’re about. Multiple topics runs the risk of 
confusing or misleading the search engines, resulting in lower ranking. 
 
The SME has always been the backbone of business and introductions of new 
technologies has never served to disrupt SME prominence. The challenge has not been 
whether to incorporate new technologies, but how and in what ways that make it cost 
effective and useful. The Internet has demonstrated its usefulness and its place as a 
crucial business tool. While SMEs can’t compete against the bigger companies when it 
comes to advertising dollars, they can even the playing field a bit by making sure the 
design and execution of their websites maximizes their organic placement on the search 
engines. By doing this, and having well organized, inviting websites, SME can use the 
web to their advantage, making the impact the Internet has on small and medium sized 
businesses proportionately far greater than the affect it has on large companies. The 
leveraging of changes like the web for their own benefit is what SMEs do best.  
 
 
 
 
 
 
 
 
 


